April 13, 2018
Dear Friend,
It has been a very busy year so far at Friendship Bridge with exciting progress! 2018 marks the
second year of our 2017-2019 Strategic Plan, A Path for Every Client, and we continue to build
on the successes we saw at the end of 2017.
In 2017, our Artisan program achieved over $60,000 in sales through our online retail store,
wholesale, and events. Many of these sales were in our last quarter which shows how much
people value these products as gifts for loved ones during the holidays. For our next upcoming
holiday, Mother’s Day, we will be offering several of our artisan products on sale in preparation
for our new Summer line of products launching Memorial Day weekend. This will be the first
time we offer a seasonal line, and we are excited to showcase these beautiful products our
artisans are working so hard to create.
Other exciting news includes the recently received international recognition regarding our
Health for Life program. Together with our field partner, MHA, our Health for Life program was
featured on Univision. Also, a case study about the success of the first 22 months of our Health
For Life program was published in the prestigious Healthcare Journal. With our growing client
base and the plan for continued expansion, our Health for Life Program will create one of the
largest and most comprehensive medical databases in Guatemala, allowing MHA to report on
public health issues such as diabetes, cervical cancer, and obesity. This is a major breakthrough
not only for our organizations, but for women’s health.
To celebrate these great accomplishments be sure to join us on April 14th for our annual
Building Bridges Stay-At-Home Gala! This year we have an amazing addition to our program,
which is a video premiere by an Academy Award Winning A-list celebrity!
We could not accomplish all this without your support. Thank you for a being a part of
Friendship Bridge’s international community and sharing our passion to create transformational
change in the lives of women in Guatemala.
With gratitude,
Karen Larson,
President & CEO

Artisan-Market-Access Program:
Friendship Bridge currently serves over 4,000
artisan clients. Through client research, many of
these women have expressed the need to
access new markets to sell their products and
bolster their income. However, many are
isolated by language and geography, and lack
the business skills to thrive in the modern
marketplace. We have designed the
Artisan-Market-Access Program to address
these challenges.
In 2017 the artisan clients in this program sold $68,800 of their products and hired 66
employees to fulfill their local, national and international orders. Experienced clients graduate
each year from the technical portion of the program. These trainings focus on product
development and market readiness with topics covering product design, quality control,
sourcing of raw materials, exporting requirements, labeling and packaging, and costing and
samples. Clients are export-ready when they graduate from the program.
In addition to 3rd party buyers of the artisan products, Friendship Bridge has a retail shop on
our website. Our first seasonal collection of artisan products will be released Memorial Day
Weekend. Be sure to check out www.friendshipbridge.org/shop to read about our amazing
artisan clients and to see these products.

Our Health For Life Program is Internationally Recognized
In February of this year, Friendship Bridge was
published in the prestigious Healthcare Journal
describing our collaboration with Maya Health
Alliance (MHA) and the success of our first 22
months of the Health For Life program! T his is a
major accomplishment because, as the journal
points out, many program collaborations of
differing organizations have been unsuccessful in
the past. However, the collaboration between
Friendship Bridge and MHA has been a tremendous
success. This case-study focused on what has been
a success in the program. For example,
participation in primary care screening services was
very high. This has been the case even for cervical
cancer screening of our clients at 76%. The national
statistic shows that less than 50% of eligible women
in the entire country receive cervical cancer screening, with even lower rates in rural areas at
37%.

In addition, the publication points out that once the program reaches its full-scale, it will
represent one of the largest and most geographically extensive primary care databases in rural
Guatemala. This will allow MHA to report on factors such as obesity, diabetes, and cervical
cancer, all major public health issues and the three chronic diseases most likely to impact
women in rural Guatemala. This was possible only through this partnership and Friendship
Bridge opening up a large demographic of clients to health services that had not been
accessible to Maya Health before.
In addition to the recent publication in H
 ealthcare Journal, our partnership with Maya Health
was also featured in a recent Univision segment titled “In the Most Isolated Areas of Latin
America, Microcredits are Saving the Lives of Indigenous Women”. This video features the
health success stories of our clients.
Links to both the Healthcare Journal Case Study and Univision segment can be found on our
website at www.friendshipbridge.org.

2018 Building Bridges Stay-At-Home Gala
As an international community we offer this
Gala as a way to bring together Friendship
Bridge supporters in their local community
while simultaneously connecting people
around the world. Coming together this way
not only allows us to save on the money and
resources it takes to put on a large event, it
also allows us to connect worldwide beyond
the limits of one physical location. And all
ticket purchase donations will be used to
directly fund the work we do in Guatemala!
This year’s Stay-at-Home Gala will feature
unique handmade artisan products, and an exciting auction with incredible travel, dining
opportunities, and other purchases (which is now LIVE at
www.biddingforgood.com/friendshipbridge.)
And this year we offer an extra-special experience to your evening: a video premiere from an
A-list Academy Award winning celebrity! S he is one of the most prominent voices in Hollywood
as well as a tremendous social activist, and we are honored she has chosen to support
Friendship Bridge. But we won’t tell you who it is until the night of the Gala, so get your tickets
to join us in this exciting event! But just to keep it fun, here are a couple clues to help you guess
who she is: this actress has received five Academy Award Nominations and one win for Best
Actress. She has been in 96 movies over the span of her career.
All proceeds from ticket sales, donations and auction sales support the expansion of our
Microcredit Plus services. W
 e hope you will help us to create opportunities that empower
women to build a better life by joining us for this unique event.

